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January/February 1972 ¢ Vol. 3 No. 6 


CCTV Broadcasts “Live” Fund Raising Appeals To Audieaces 

In recent years, close-circuit television has added another 
dimension to the fund raiser's capability. Appealing directly to 
multi-located audiences has brought success to large spectrum of 
organizations. By Nathan L. Halpern Page 18 


There Are No Absolutes In Soliciting Corporate Gifts 

A development director outlines 7 points in approaching a 
corporation for funds. The case he makes: successful solicitation 

is based on involvement with corporate officers on a personal 
basis with a well documented case. By A. Carl Messinger Page 22 


Art Institute Finds TV Viable Fund Raising Tool 

Through the use of donated local TV, this school, for the first 
time, auctioned items off to raise money. Result: more money 
raised than any other previous year, and the school gained new 
public support. By Judy Goodman Page 24 


Synergism For The ‘70's: Optimizing FR/PR interface 

This keynoter calls for a closer examination of the roles played 
by fund raising and public'relations. The result is closer 
cooperation in utilizing all available tools to achieve the goal of 
fund raising and the task of public relations. 

By Louis Quinn Page 29 


Medical Center Profile ll: Role Of Foundation Board 

In this continuing series, the author discusses the need for 
establishing priorities in operating the budget for CMMC. The role 
of tne Foundation Board in the hospital development 

program is examined. Page 32 


Freedoms Foundation Seeks Out Patriotic Americans 


Pride in the American way of life has been a little out of style 
since the ‘60s, but the pendulum is now swinging back. Concerned 
people are taking a second look at our country and are beginning 

to feel a need to counsel youth on preserving principles 
and values. Page 36 


Opportunity To Build College Doubles Gift Expectancy 

A determined citizens committee representing a tri-county effort 
sought to raise enough money to establish a college to serve the 
community. Letting sources see their money at work was 

the key. By James P. Banks Page 43 


Index To 57 Ideas and Methods For Fund Raising Campaigns 

A complete reference source to articles appearing in Fund Raising 
Management for 1971. Guide is listed by month, cross-referenced 
by basic subject matter. Page 47 


March/April 1972 ¢ Vol. 4 No. 1 


Donor Acquisition Through Census Segmentation Methods 


A wealth of information exists in the 1970 census of population to 
aid fund raisers claims the author. Segmentation can increase 
profits from donors acquisition for both national and local 
charities. By David A. Heitzenroder Page 15 


Alumni Office Finds Money in Other Ways Than Asking For It 
Humanizing the Alumni office has paid off for this medical school. 
In striving to fulfill the needs of its alumni, answering personally 
to gifts, awarding donors, the contributions from Alumni have 
increased. By Ernest T. Leiss, Jr. Page 16 


identifying Catholic Market Among Lists Publisher's Task 
Catholic Digest sought to sell a basic name to support the high 
cost of developing names. These names were harder to find as the 
traditional Catholic market has lost its structured “identity.” 

By Robert L. Fenton Page 20 


Corporate Challenge: Renewing U.S. Philanthropic Traditions 
The time has come, the author claims, for America’s corporations 
revitalize philanthropy by taking a strong offensive campaign to 
the people. Collectively, they must organize for a national voice. 
By J. Simon Fluor Page 23 


Medical Center Profile ill: Role Of PR, Budget, Staff 

In this concluding part, the author outlines the role of public 
relations, budgeting, staff assignments and time schedules in 
eveloping a well-structured development program for the Center. 


By Alfred G. Wardley Page 24 


Speakers Examine Role Of Catholic Fund Raising Today 

The National Catholic Stewardship Conference listened while 
peakers reflected on the changing patterns of giving and analyzed 
»lls of Americans to understand their attitudes toward the church 


and giving. Page 27 


Relevance Defined In Raising Funds To Meet Social Needs 

The Conference keynoter reviewed the pattern of giving for the 
work of his agency and issued a challenge for systematic 
programming on the development level to enable the church to 


aid the poor and needy. 
By Most Rev. Edward Swanstrom Page 29 


Fund Raisers Meet To Discuss Jeopardy Of Philanthropy 
Public relations and fund raising experts gathered to exchange 
and formulate ideas about the future of fund raising programs. 

Interaction provided the theme for all 
panels and discussions. Page 32 


Government Not The Only Way To Philanthropic Happiness 


Philanthropy and the private sector must join hands in order to 
alleviate America's social problems, the author states. Stop 
complaining and act firmly is both the challenge and road to 

a better America. By T.R. Donnelly, Jr. Page 32 


How Much Constitutes A Big Gift In Fund Raising Campaigns 


By Sylvan Von Burg Page 37 


Paradox Resolved: Funding People Go To School To Help 


Over nearly 60 years, no leading college or university has ever 
successfully undertaken the training of development people whose 
rrimary purpose is to keep the school solvent and running. Here's 
one that did. By Robert F. Duncan Page 40 


May/June 1972 ¢ Vol. 4 No. 2 


“Selling” School Value Finds Increased Funds, Enroliment 


A 5-year plan of growth using fund raising techniques 
and advertising concepts brought this school out of 
bankruptcy. The 3-pronged program helped to alleviate 
immediate problems and provide a future. 

By Preston V. McMurry, Jr. Page 16 


The Church Today: What The Gallup Poll Has Found Out 


The author discusses recent trends in religion in 
America, based on a recently commissioned poll. 
Hopefully, he states, the findings will suggest areas 
to encourage stewardship and resources for the 
Church. By George Gallup, Jr. Page 20 


Development Officer |: Key To Success Psychological Aptitude 


The ability to empathize is a vital element in the 
attitude and role of the development officer. The 
author then discusses the framework necessary for an 
organization to select its personnel. 

By. E. Fred Alexander Page 25 


Broad Support Base Needed For Community Center Funding 


Churches that are seeking capital funds for community 
service centers must immediately broaden their base 
of support. Innovative planning and program 
implementation are keys to success. 

By Robert Mayhawk Page 29 


Negro Theater Group Uses Many Funding Techniques 


This highly successful performing and training ground 
for black students of the theater started out with a 

$1 million grant from the Ford Foundation. Since then, 
its administrato”. have had to learn fund raising 

on their own. Page 37 





Direct Mail And Campaigns: Use Computer, Good Lists For Results 


Bread for Ed Muskie is the immediate goal of this 
author, but the lessons of "72 campaigning provide some 
useful techniques for using direct mail outside the 
political arena. By Robert Jones Page 42 


Direct Mail And Development: Pyramid To Campaign Success 


The authors have developed a philosophic outlook 
called the donor pyramid. It shows how direct mail 
fits into the development scheme, making one goal 
of the many directions of fund raising. 

By Robert and Joan Blum Page 44 


July/August 1972 ¢ Vol. 4 No. 3 


innovations In Health Care Delivery, Capital Financing 


Prepayment has features, including financing, the author claims, 
that make it more attractive from both owner's and investor's 
point of view. Capital funding problems were involved in this 

plan being operational. By William F. Towle Page 15 


Half Gifts: What To Do With Unspecified Gift Donations 


Every fund raising campaign produces certain “by-products”. The 
unspecified donation is one. But, this factor can be reduced to a 
point where conversion rates can mean cash dividends to the 
campaign. By Winthrop B. Wilson Page 17 


Development Officer Il: Vita! Consideration Is His Aptitude 


In this interview with a psychologist, the author examines the 
characteristics which make a development officer. His aptitude 
is more vital in selection than a series of specific skills which 
would appear to make the candidate adaptable to the job. 

By E. Fred Alexander Page 20 


Video Tape Gives Fluorescent Results To Diabetes Association 


For several years, the New York Diabetes Association has been 
interested in using TV as an educational tool. By using video tape, 
programs can be shown more effectively, at a lower cost, and reap 

higher dividends. By Thom D. Harrington Page 25 


Planning For Educational Fund Raising in The 1970's 

Clearer understanding of what an institution is, what its ambitions 
are and what the strengths of individual staff members may be 
seems to be the most beneficial product of planning the author 
concludes. Here's his case study of how he arrived at that 
conclusion. By James L. Sankovitz Page 28 


IFCA Conference Highlights $ Support For Education 


40 state and regional association belonging to ICFA met recently 
and discussed current influences on higher education. 
Achievements and goals were themes for 

the Conference. Page 33 


Current Thoughts On Higher Education And Corporate Gifts 

The author discusses the views held by corporate giving officers 
and highlights the predicament which the business community 
finds itself in today. Significant to his article is business rethinking 
of its societal role and actions. By John H. Watson III Page 34 


Foundations Gather To Discuss Role In Public Policy, Issues 


The 23rd Annual Conference of the Council On Foundations saw 
speakers from various foundations make presentations on 
activities having an effect on public problems. Perspective is 
key to this conference. Page 38 


September/October 1972 ¢ Vol. 4 No. 4 


Corporate identity, Donor Awards Support Olympic Team 


The U.S. is the only nation that supports its Olympic efforts 
100% by public subscription. In the last four years, USOC has 
revitalized its fund raising approach in face of mounting costs. 
By Col. F. Don Miller Page 18 


Reciprocity Key To Role of Foundations In Public Policy 


‘bne philanthropic profession is indeed a profession, the author 
states. It is part of the service economy in America, hence dealing 
in a wide range of problems. But it must be reciprocal to 

public interests and reforming to change. 

By Dr. Paul N. Yivisaker Page 21 


JANUARY/FEBRUARY 1973 


Benefits, Mail Pay Off For 
Using fund raising basics with some imaginative 
the Legal Aid Society has enjoyed a 55% increase in 
raising receipts for two years. Upgrading gifts is just 
to help LAS meet its goal. By Thomas P. Megan 


Conference TV Offers Wide Exposure For Education Drive 


This medium offers institutions planning capital or annual 
campaigns the capability of bringing many local/regional 
conferences or drivers onto screens for an immediate electronic 
platform. Case histories show how it's done. 


By Paul M. Douglas Page 34 


Responsibilities, Service Set Themes For Museum Conference 


A series of three identical one-day confertnces was recently 
held in New York to air problems and provide instructive 
appraisal of fund raising methods for museums. Six professionals 
cover various aspects of development work. Page 39 


Government, Corporate Funds Can Not Save The Arts Alone 


So many art organizations have the idea that government and 
corporate monies will solve the cultural dollar gap that it should 
be called, “Great Expectations.” Not so, says the author, and 
here's why. By George Alan Smith Page 41 


Traditional Fund Raising Forms Changing To Grantsmanship 


Each year more and more of our nation's wealth is being 
channeled to public causes through a multitude of grant-making 
agencies. Knowing where and how to acquire a share of such grant 
is not as difficult as you may think. Here's some basic tips for 
successful grantsmanship. By William J. Hill Page 43 


November/December 1972 ¢ Vol. 4 No. 5 


How, What, When Highlight Catholic Conference Meeting 


The emphasis at this recent three-day meeting was put on 
“recharging of the batteries" on all aspects of professional fund 
raising, with a view to particular problems faced by religious and 
non-sectarian fund raisers. By THEA G. PELLMAN Page 16 


Using Imagination In The Promotion Of Deferred Gifts 


Much of the deferred gift promotions around seem to be dull, 
stuffy and tedious, the author claims. He explains how his school 
has used some imaginative copy, personal calls and a little luck 
to achieve a successful giving program. 

By CHARLES F.MAI Page 20 


Public Television: Fertile Field For Foundation Work 


Public policy toward television broadcasting and cable 
communications must be devised, the author claims. Much 
experimentation is needed, but the area is rich for foundation 
enterprise and support. By LLOYD N. NORRISETT Page 29 


University Of 1980: Change In Concept To Commvelopment 


A long-range analytical development of a communications program 
which involveg social relevancy, purpose and professional 
excellence is needed to meet the demands of a university system 
in the future, the author explains. Here's why. 

By WILLIAM H. MARUMOTO Page 37 


Motivating Alumni To Give Money Or Contribute Services 


A complex subject, the author says, to talk about, but he outlines 
his instinctive reactions formed by observing key alumni over a 
period of time. He concludes with three categories of volunteer 

motivation; it isn't easy. By JOHN W. SWEENEY Page 40 


The Boar. Jf Trustees: Vital Role In Financial Development 


The top management team of a non-profit organization must 
recognize the importance of the board in fiscal success, 

states the author. Men and women of the highest calibre, used 
well, will achieve a sound program. 

By E. FRED ALEXANDER Page 46 
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it to Fund Raising Management, 224 7th 
St., Garden City, NY 11530. We'll see 
you receive your copylcopies as quickly as 
possible). 


SOURCES OF FUNDS 
individuals 


The Role Of Women In Financing Higher 
Education — A three day exchange of 
ideas about women’s role in philan- 
thropy saw some interesting conclu- 
sions for fund raisers. The main point: 
women have not stepped up equally to 
the privilege by men to spend their own 
wealth.—January/February, Page 33 


Special Considerations Of Women In Es- 
tate Planning — The author reveals the 
results of a survey to shed light on the 
role of women in planning their estates. 
Although an individual’s estate consid- 
erations change, they are affected by the 
family. Education can solve part of the 
problem. By GRACE L. BRODSKY 
— January/February, Page 34 


The Other Side: Response To A Woman’s 
Philanthropic Role — Identification of 
women interested in the institution is 
the key to understanding their fund rais- 
ing response to appeals. Here’s one 
woman who says what she thinks about 
a ‘“‘woman’s image’’ in development. 
By MARION GRUMMAN PHIL- 
LIPS — January/February, Page 36 


Revitalizing The Charitable Deduction: 
An Alternative — Most fundamentally, 
the report states, reform of the charita- 
ble deduction would be a step in decen- 
tralizing decision making in our society 
and encouraging diversity in ways to 
achieve social objectives. Here’s their 
proposal. By ALAN J. PIFER — 
January/February, Page 38 


Raising Money By The Use Of National 
Magazine Ads — It's tough to raise 
funds through magazine ads, the author 
claims, but not impossible. Non-profit 


organizations have discovered how to 
utilize magazine ads as a vital part of 
their media mix. Here’s his suggestions 
of how and why. By JERALD HUNT- 
SINGER — May/June, Page 28 


Charitable Gift Annuities: Major Aspect 
In Donor Plans — In an extensive dis- 
cussion of major considerations in gift 
annuity programs, the author provides 
many useful aids in understanding such 
plans. The point: a better informed 
donor is a good source of giving. By 
ADRIAN COCKERILL _ 
May/June, Page 36 


Solidarity By Coalition Seen For Fund 
Raising’s Future — The future of volun- 
tary philanthropy, claims the author in 
his keynote address, is related to our 
ability to join common interests to pre- 
serve and encourage private giving. 
Here’s how he sees the picture now and 
later. By J.O0. NEWBERRY — 
May/June, Page 20 


Leadership Key To Effective Organiza- 
tional Cutting Edge — Every age and 
society defines leadership in terms of its 
own peculiar needs, the author claims. 
And we’re no exception. In the demand- 
ing times of today, philanthropy must 
look to its leaders for motivation and 
direction. By VERNON R. ALDEN 
— May/June, Page 28 


Voluntary Ethic: Preserve With Indi- 
vidualistic Vitality — It is my belief, the 
author says, that never before in our 
national history has voluntarism and the 
voluntary ethic been so important in 
preserving what is best and valuable in 
American Society. Here’s a look at the 
determination. By the Hon. ELLIOT 
L. RICHARDSON — May/June, Page 
38 


Private Giving Essential To America’s 
Positive Growth — As head of the as- 
sociation for professional fund raising 
counseling firms, the author examines 
in recent testimony, compiled figures 
on giving by private citizens. The moral: 
new tax reform should concern itself 
with aspects other than those that affect 
charitable giving. By JOHN J. 
SCHWARTZ — July/August, Page 24 


Attitudinal Survey Reveals Donors View 
of Fund Raising — The area of donor 
attitudes is woefully lacking as a tool for 
proper fund raising research and prac- 
tice, the author states. He did a small 
survey of 1,000 givers to see how they 
felt about fund raising goals and 
methods. Some surprises were found. 
By ROBERT H. LEWIS — 
November/December, Page 24 


Foundations 


Challenges Of Arts Funding: Increase 
Foundation Support — In a historical 
background, the author examines the 
emerging patterns of arts financing, 
concluding that increased foundation 
support of talented artists and institu- 
tions will reap cultural dividends for the 
country. By ROGER L. STEVENS — 
January/February, Page 28 


Federal Giving 


Passing The Buck: Revenue Sharing And 
Philanthropy — The new federalism has 
opportunities and traps for philan- 
thropy, the author claims. Whither fed- 
eral revenue sharing is the topic he ex- 
amines in determing who gets the buck 
and where does it end. By WALTER 
W. HELLER — September/October, 
Page 27 


Government Aid: Too Much Or Little 
For Cultural Groups — In recent tes- 
timony to New York State Commission 
on Cultural Resources, this group ar- 
gues that government funds, in its pres- 
ent framework, works against many arts 
groups. New standards for distribution 
are proposed. By JAMES Q. RIOR- 
DAN — July/August, Page 28 


Determining FTC Jurisdiction Over 
Non-Profit Corporations — ‘‘Profit- 
making”’ is the key determinant to Fed- 
eral Trade Commission authority over 
non-profit groups, said the author. Cor- 
porate definition, membership activity 
for profit provide the door for FTC in- 
vestigation. By BASIL J. MEZINES 
— May/June, Page 16 


TYPES OF GIVING 
Religious Giving 


Church, Voluntary Economics Suggest 
Changes In Giving — In recent years, 
many church and voluntary organiza- 
tions have gone through changes and 
economic conditions which are taking 








their giving toll. Study of these changes 
may reveal opportunities to reverse 
such trends. By DAVID A. SMITH — 
January/February, Page 16 


Hospitals 


Government, Grants, Taxes Spotlight 
Hospital Meeting — From keynoter 
through 14 development institutes, hospi- 
tal development directors heard financing 
alternatives to patient charges, possible 
tax reforms and government controls as 
major issues to be considered. — 
January/February, Page 21 


No-Pressure, Personalized Plan Key To 
Annual Giving — This hospital found that 
emphasis on improving public under- 
standing of its mission and importance to 
community residents using all of the 
known techniques of persuasion and hard 
work led to successful results. By 
SHERWOOD H. RAYMOND — 
January/February, Page 23 


The Advantages Of Separating Hospital’s 
Funding Program — The author describes 
the total development campaign which re- 
ceived the National Association for Hos- 
pital Development's highest award. Rais- 
ing $10 million in 2% years is evidence of 
this institution’s success in establishing a 
separate corporation to fund the Center. 
By ALFRED G. WARDLEY — 
May/June, Page 30 


Total Development Program Insures 
Hospital’s Future — This Milwaukee 
hospital’s ‘“Once In A Generation’ cam- 
paign brought forth a vital commitment 
from the local Jewish community. A 
first-time total effort for long and short 
term giving provides a schematic for study 
and learning. By S. G. D. NAPARS- 
TEK, Chief Officer— July/August, Page 


20 

Nonprofit Hospital Finance: A Complex 
Economic Iceberg— The real problem is 
the part you don’t see, says the author in 
his analysis of present hospital financing. 
Relatively simple methods are a thing of 
the past, and underastanding the impor- 
tance of gift dollars will tell how far to go. 
By William H. Hobbie — July/August, 
Page 32 


Education 


How Tax Proposals Affect College, Univer- 
sity Donors — Be prepared, the author 
warns, to face the suggestion that a 
number of burdens and restrictions im- 
posed on private foundations by the 1969 


Tax Reform Act should be imposed on all 
public charities. The major thrust, he 
claims, will be modification or elimination 
of the charitable deduction. By JACK 
MYERS — March/April, Page 25 


Higher Education: The New Depression 
For Foundations — This new depression 
in higher education has significant impli- 
cations for foundations, the author states. 
If service to mankind is really a goal, the 
tasks are clear: invest in those problems 
needing action while watching for new 
ones ahead. By EARL F. CHEIT — 
September/October, Page 16, 


Fund Raising And Secondary Schools: 4 
Points To Success — Except in‘rare cases, 
independent secondary schools have not 
yet begun to “even scratch the surface”’ of 
the potential available to them, the author 
says. In this article he discusses the chal- 
lenges and opportunities for fund raising 
and public relations. By SHEPARD 
PLEASANTS, JR. — September/ 
October, Page 32 


Philanthropic Fund Raising: Its Role In 
Higher Education — With the continuing 
assault of dismal financial forecasts on 
higher education, the author has put to- 
gether both a normative and practical 
view of fund raising’s role in higher educa- 
tion today. By ROBERT F. DUNCAN 
— November/December, Page 20 


Civic, Cultural, 
Health Institutions 


**Culture Power’’ May Be Answer To Arts 
Economic Problems — Many cultural in- 
stitions, the author states, operate in se- 
vere economic crises. However, there is 
hope, he adds, in that many art groups 
may find that using ‘‘cultural power’’ will 
gain economic independence. Federal 
funds aren’t the only way. By ALVIN H. 
REISS — March/April, Page 18 


Fund Principles Produce Re- 
sults In Public TV — Matching job de- 
scription with qualifications and experi- 
ence helps public television time for 
broadcasting Sesame Street and King 
Henry VIII. Local TV finds full-time de- 
velopment director produces ‘‘action’’ 
TV. By PRESTON V. McMURRAY, 
JR. — July/August, Page 36 


Rehabilitation Center Ups Gifts by 47% 
With Computer — In its first year of con- 
version, this rehabilitation center found 
that computerizing its list, gifts increased 
markedly. However, the author states, 
the computer is only a tool when made to 
work accurately. By TERRY MAYO — 
September/October, Page 23 


Foundation Funding For PBS Test Reveals 
Phone Success — With the Ford Founda- 
tion funding the Station Independence 
Project on behalf of the Public Broadcast- 
ing System, for the first time, the use of 
the phone with, and in support of TV, 
radio, print and mail was measured. Here 
are the results. By MURRAY ROMAN 
— November/December, Page 30 


PROFESSIONAL, 
CREATIVE, 
AND TECHNICAL ASPECTS 


Consultants 
Computers, Marketing, 
Direct Mail 


Financing Integral Part Of Insntutional 
Development — Not many development 
officers understand the financial end of 
development procedures, the author ar- 
gues. Education is the answer and offers 
six suggestions for management under- 
standing of the functional framework. By 
E. FRED ALEXANDER — Jan- 
uary/February, Page 43 


Index To 45 Ideas And Methods For Fund 
Raising Campaigns — A complete refer- 
ence source to articles appearing in Fund 
Raising Management for 1972. Guide is 
listed by month, cross-referenced by basic 
subject matter. — Page 48 


Tips For Training Volunteer Solicitors: 
Don’t ‘‘Use’’ Them — The key to volun- 
teers is not to ‘‘use’’ them but to utilize 
their time, talents, contacts and rela- 
tionships through meaningful training, 
the author claims. Here’s his suggestion 
on how to organize and develop a more 
effective volunteer solicitation. By 
DONALD L. PLAMBECK — Nov- 
ember/December, Page 18 


Anatomy of the Fund Raising Letter — 
Many fund raisers have taken the task of 
writing a solicitation letter with a mental 
block; it’s too hard. But, the author 
claims, there are simple techniques and 
rules to follow that make the job easier. 
By JERALD E. HUNTSINGER — 
November/December, Page 14 
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Church, Voluntary Economics Suggest Changes In Giving 


In recent years, many church and voluntary organizations have 

, gone through changes and economic conditions which are taking 
their giving toll. Study of these c’ may reveal opportunities 
to reverse such trends. By DAVID A. SMITH Page 16 


Government, Grants, Taxes Spotlight Hospital Meeting 


From keynoter through 14 development institutes, hospital 
development directors heard financing alternatives to patient 
charges, possible tax reforms and government controls as major 
issues to be considered. Page 21 


No-Pressure, Fersonalized Plan Key To Annual Giving 


This hospital found that emphasis on improving public 
understanding of its mission and importance to community 
residents using all of the known techniques of persuasion and 
hard work led to successful results. 

By SHERWOOD H. RAYMOND Page 23 


Challenges Of Arts Funding: Increase Foundation Support 


In a historical background, the author examines the emerging 
patterns of arts financing, concluding that increased foundation 
support of talented artists and institutions will reap cultural 
dividends for the country. By ROGER L. STEVENS Page 28 


The Role Of Women In Financing Higher Education 


A three day exchange of ideas about women’s role in philanthropy 
saw some interesting conclusions for fund raisers. The main 
point: women have not stepped up equally to the privilege by 
men to spend their own wealth. Page 33 


Special Considerations Of Women in Estate Planning 


The author reveals the results of a survey to shed light on the 
role of women in planning their estates. Although an individual's 
estate considerations change, they are affected by the family. 
Education can solve part of the problem. 

By GRACE L. BRODSKY Page 34 


The Other Side: Response To A Woman's Philanthropic Role 


Identification of women interested in the institution is the key 
to understanding their fund raising response to appeals. Here's 
one woman who says what she thinks about a “woman's image” 
in development. By MARION GRUMMAN PHILLIPS Page 36 


Revitalizing The Charitable Deduction: An Alternative 


Most fundamentally, the report states, reform of the charitable 
deduction would be a step in decentralizing decision making in 
our society and encouraging diversity in ways to achieve social 
objectives. Here's their proposal. By ALAN J. PIFER Page 38 


Financing Integral Part Of institutional Development 


Not many development officers understand the financial end of 
development procedures, the author argues. Education is the 
answer and offers six suggestions for management understanding 
of the functional framework. By E. FRED ALEXANDER Page 43 


index To 45 ideas And Methods For Fund Raising Campaigns 


A complete reference source to articles appearing in Fund 
Raising Management for 1972. Guide is listed by month, cross- 
referenced by basic subject matter. Page 48 
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March/April 1973 ¢ Vol. 5 No. 1 


Features 


“Culture Power” May Be Answer To Arts Economic Problems 


Many cultural institutions, the author states, operate in severe 
economic crises. However, there is hope, he adds, in that many 
art groups may find that using “cultural power” will gain 
economic independence. Federal] funds aren't the only way. 

By Alvin H. Reiss Page 18 


How Tax Proposals Affect College, University Donors 


Be prepared, the author warns, to face the suggestion that a 
number of burdens and restrictions imposed on privete 
foundations by the 1969 Tax Reform Act should be imposed on 


all public charities. The major thrust, he claims, will be 
modification or elimination of the charitable deduction. 


By Jack Myers Page 25 


Raising Money By The Use Of National Magazine Ads 


It's tough to raise funds through magazine ads, the author claims, 
but not impossible. Non-profit organizations have discovered how 
to utilize magazine ads as a vital part of their media mix. 

Here's his suggestions of how and why. 

By Jerald Huntsinger Page 28 


Charitable Gift Annuities: Major Aspect in Donor Plans 


In an extensive discussion of major considerations in gift annuity 
programs, the author provides many useful aids in understanding 
such plans. The point: a better informed donor is a good source 
of giving. By Adrian Cockerill Page 36 
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May/June 1973 e Vol. 5 No. 2 


Features 


Determining FTC Jurisdiction Over Non-Profit Corporations 


“Profit-making” is the key determinant to Federal Trade Commission authority over 
non-profit groups, said the author. Corporate definition, membership activity for 
profit provide the door for FTC investigation. By Basil J. Mezines Page 16 


Solidarity By Coalition Seen For Fund Raising’s Future 


The future of voluntary philanthropy, claims the author in his keynote address, is 
related to our ability to join common interests to preserve and encourage private 
giving. Here’s how he sees the picture now and later. ByJ.O.Newberry Page 20 


Leadership Key To Effective Organizational Cutting Edge 


Every age and society defines leadership in terms of its own peculiar needs, the author 
claims. And we're no exception. In the demanding times of today, philanthropy 

must look to its leaders for motivation and direction. 

By Vernon R. Alden Page 28 


The Advantages Of Separating Hospital’s Funding Program 


The author describes the total development campaign which received the National 
Association for Hospital Development's highest award. Raising $10 million in 24% years 
is evidence of this institution's success in establishing a separate corporation to 
fund the Center. By Alfred G. Wardley Page 30 


Voluntary Ethic: Preserve With individualistic Vitality 


It is my belief, the author says, that never before in our national history has voluntarism 
and thevoluntary ethic been so important in preserving what is best and valuable in 
American Society. Here's a look at the determination. 

“By the Hon. Elliot L. Richardson Page 38 
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July/August 1973 e Vol. 5 No. 3 


Features 


Total Development Program insures Hospital's Future 

This Milwaukee hospital's “Once In A Generation” campaign brought forth a vital 
commitment from the local Jewish community. A first-time total effort for long and short 
term giving provides a schematic for study and learning. 

By S. G. D. Naparstek, Chief Officer Page 20 


Private Giving Essential To America’s Positive Growth 


As head of the association for professional fund raising counseling firms, the author 
examines in recent testimony, compiled figures on giving by private citizens. The 
moral: new tax reform should concern itself with aspects other than those that affect 
charitable giving. By John J. Schwartz Page 24 


Government Aid: Too Much Or Little For Cultural Groups 


In recent testimony to New York State Commission on Cultural Resources, this group 
argues that government funds, in its present framework, works against many arts groups. 
New standards for distribution are proposed. By James Q. Riordan Page 28 


Nonprofit Hospital Finance: A Complex Economic iceberg 


The real problem is the part you don't see, says the author in his analysis of present 
hospital financing. Relatively simple methods are a thing of the past, and understanding 
the importance of gift dollars will tell how far to go. By William H. Hobbie Page 32 


Fund Development Principles Produce Results in Public TV 


Matching job description with qualifications and experience helps public television 
time for broadcasting Sesame Street and King Henry VIII. Local TV finds full-time 
development director produces “action” TV. By Preston V. McMurry, Jr. Page 36 
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September/October 1973 e Vol. 5 No. 4 


Features 


Higher Education: The New Depression For Foundations 

This new depression in higher education has significant implications for foundations, 
the author states. If service to mankind is really a goal, the tasks are clear: invest in 
those problems needing action while watching for new ones ahead. 

By EARL F.CHEIT Page 16 


Rehabilitation Center Ups Gifts by 47% With Computer 

In its first year of conversion, this rehabilitation center found that computerizing its 
list, gifts increased markedly. However, the author states, the computer is only @ tool 
when made to work accurately. 

By TERRY MAYO ss Page 23 


Passing The Buck: Revenue Sharing And Philanthropy 

The new federalism has opportunities and traps for philanthropy, the author claims. 
Whither federal revenue sharing is the topic he examines in determing who gets the 
buck and where does it end. 

By WALTER W. HELLER Page 27 


Gund Mateing Ane Sesnnden Grbeets: 4 Points To Success 
Except in rare cases, independent secondary schools have not yet begun to “even 
scratch the surface” of the potential available to them, the author says. In this article 
he discusses the challenges and opportunities for fund raising and public relations. 
By SHEPARD PLEASANTS, JR. Page 32 
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November/December 1973 e Vol. 5 No. 5 


Features 


Anatomy of the Fund Raising Letter 


Many fund raisers have taken the task of een solicitation letter with a 
mental block; it's too hard. But, the author claims are simple techniques 
and rules to follow that make the job easier. By Jerald E. Huntsinger. Page 14 


Tips For Training Volunteer Solicitors: Don’t “Use” Them 


The key to volunteers is not to “use” them but to utilize their time, talents, 
contacts and relationships through meaningful training, the author claims. 
Here's his suggestion on how to organize and develop a more effective 
volunteer solicitation. By Donald L. Plambeck. Page 18 


Philanthropic Fund Raising: Its Role in Higher Education 


With the continuing assault of dismal financial forecasts on higher education, 
the author has put together both a normative and practical view of fund 
raising’s role in higher education today. By Robert F. Duncan. Page 20 


Attitudinal Survey Reveals Donors View of Fund Raising 


The area of donor attitudes is woefully lacking as a tool for proper fund raising 
research and practice, the author states. He did a small survey of 1,000 givers 
to see how they felt about fund raising goals and methods. Some surprises 
were found. By Robert H. Lewis. Page 24 


Foundation Funding For PBS Test Revea!s Phone Success 


With the Ford Foundation funding the Station Independence Project on 
behalf of the Public Broadcasting System, for the first time, the use of the 
phone with, and in support of TV, radio, print and mail was measured. Here 
are the results. By Murray Roman Page 30 
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